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Instagram / YouTube / Snapchat , etc./ (Facebook/ Tik Tok /

NO LAB Topics Hours

1 Facebook: Create a page for the lab, share informative posts
about lab services, and engage with followers by addressing 2
queries.

2 Instagram: Share visually appealing images of lab facilities, staff,
and equipment along with patient testimonials to showcase 2
credibility

3 Whatsapp: Utilize broadcast lists to send updates on lab services, )
offers, and appointment reminders directly to clients.

4 Snapchat: Share behind-the-scenes snaps of lab operations,
promotions, and events to foster a sense of exclusivity and 2
engagement with followers.

5 Twitter (X) platform: for real-time updates and engagement. 2

6 YouTube: Produce educational videos about lab procedures. 2

7 TikTok: Create engaging short videos showcasing lab facilities,
staff, and services creatively and entertainingly to appeal to 2
younger demographics.

Pl Loige Reddit: Participate in relevant subreddits, answer questions .
related to lab services
16 Hour
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1. ‘;GLA%&JJA.::M"‘(JAQ‘}‘JJ‘ \RARNWAR 10%
Midterm Exam Slaiay
2. Lalll Week 8 20%
Lab Practical Assessments
3. (i dlaad) cilayidi) Week 2--13 30%
4. Final Exam gl JLmay Week 16/ 17 40%
5. Total € sl 100%
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